coffs coast

tourism association

INSIDE THIS ISSUE:

Camping up 2
Forecasting Committee 3
New CCM Campaign 4
2010 Uni Garzes 5
New Members 6
Lillipiilli exhibition !

CCTA AGM & 25th Feld
7:00

AIME 20106 2nd & 3rd
Marchd Melbourne

TRIP
TO
SYDNEY

Congratulations to
Charmaine McNamara
for winning the trip for
two to Sydney courtesy
of QantasLink and the
Menzies in Sydney.

Charmaine from The
Lake Russell Gallery
joined the Coffs Coast
Tourism Association
during 2009 and went in
the draw for the trip to
Sydney.

The prize was donate
by the Menzies and
QantasLink and was
open to new members
and referrals.

January/February
2010

Il NEWS

QANTASLINK BOOSTS CAPACITY
FOR REGIONAL NSW

QantasLink announced an expanded

flying schedule covering a number of

regional NSW ports from March 2010,
as the airline takes delivery of its 19th
74-seat Bombardier Q400 aircraft.

QantasLink Executive Manager, Mr
Narendra Kumar said “The Q400 is the
flagship of our QantasLink fleet and our
19th Q400 will give more customers
access to this state-of-the-art regional
aircraft and a premium flying experi-
ence.

The new schedule will see an addi-
tional 142,000 seats offered each year
by QantasLink on a number of NSW
routes, creating further travel opportuni-
ties for regional communities and bene-
fitting local business and tourism op-
erators.

These included an additional five Q400

Coffs Harbour-Sydney return services
each week departing Coffs Harbour at
4:05pm on weekdays, resulting in an in-
crease of 788 seats on the route each
week;

QantasLink has invested over $600 million

in 21 new Q400 aircraft since 2006. This
aircraft will operate alongside the airline’s
fleet of five Q200, 16 Q300 and 11 B717
aircraft, currently providing around 1800
flights each week to 53 metropolitan and

regional destinations throughout Australia.

QantasLink makes a significant contribu-

tion to regional economies across Australia

and currently services 11 destinations in
NSW. Q200, 16 Q300 and 11 B717 air-
craft, currently providing around 1800
flights each week to 53 metropolitan and

regional destinations throughout Australia.
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The Coffs Coast Tourism Association’s AGM will be held on 25th February,
starting at 7:00 am at Aqualuna Beach Resort, a special rate of $15.00 will apply
for members for a buffet breakfast. The fee for non-members to attend is

$25.00.

There are 7 board vacancies with 5 board members re-nominating for positions.
Our treasurer Mal Storey has unfortunately moved town and as such we are
looking for a new treasurer. If you have a financial background or a passion for
tourism and some time to spare please consider joining the board.

Each fully paid up membership is eligible for a vote at the AGM. Where a busi-
ness has a number of employees there is still only one vote for the business. If
you cannot attend the AGM you are welcome to request a Proxy vote which may
be assigned to a member attending the AGM who can then vote on your behalf.
All Proxy votes must be registered with the CCTA office 24 hours prior to the

AGM.

If you would like to contribute to Tourism please consider nominating by request-
ing forms from: info@coffstourism.com or call 6651 7766. Please RSVP to con-
firm your attendance for catering purposes.

SN



Page 2

Volume 1, Issue 1

AIME
2010

AIME 2010, 2 and 3
March 2010, Melbourne
Australia

AIME (Asia-Pacific
Incentives & Meetings
Expo), now in its 18th
year is the leading event
for the meeting and
incentive industry,
showcasing the best
Australian, Asia-Pacific
and international
destinations, products
and services.

Held once a year, this
Award winning event is
where exhibitors come to
do the best in business
and visitors find the
latest products,
suppliers, destinations
and venues in the
industry.

Bringing together a total
of 6000 people over 2
days, AIME represents
the best in business, the
best in education and
the best in networking.

SALTWATER FRESHWATER EVENT

The saltwater Freshwater Festival held
on Australia Day brought together black
and white communities in the biggest
celebration of the Mid North Coast’s
Aboriginal culture ever held, providing
an authentic cultural experience for visi-
tors and local communities.

The event attracted more than 12,000
people to the Botanical Gardens and
was organised by Arts Mid North Coast.

This inaugural event was a family day
of Aboriginal music, dance, food, art

and games with an array of very tal-
ented artists entertaining those at-
tending. BEP Event organizers
worked very closely with Arts Mid
North Coast to make the day a huge
success.

The Saltwater Freshwater Festival is
an innovative and authentic cultural
experience that promotes the unique
identity of the
communities

BACKPACKER INDUSTRY DOWN

It's been a tough year, but it could have been
worse. Imagine if you ran a business where
the average yield was up 12 per cent to
$6171, but the number of customers you'd
welcomed through your doors had fallen by
10,000. Imagine seeing nearly $62 million in
potential revenue go up in smoke. Actually,
you don’t have to imagine because that’s
precisely what's happened to the Australian
backpacking industry in the last 12 months.
The latest Tourism Australia International
Visitor Survey shows backpackers stayed
longer and spent more money during that
period — but there were 10,000 fewer of them

compared to the previous year.

The industry might be worth $3.44 billion to
the Australian economy, but the figure
would’ve topped $3.5 billion if visitor num-
bers had remained stable. That's one hell of
a wasted opportunity.

Clearly, global economic factors had an
impact, but even among source countries
worst affected by the GFC and punitive ex-
change rates such as the UK, spend and
length of stay in Australia both increased.

Incoming Tourism Australia managing direc-
tor Andrew McEvoy must be asking what
the organisation can do to bring more of
these high-spending customers to our
shores. Once they're here, the industry will
take care of the rest.

CARAVAN AND CAMPING UP

Tourism Research Australia’s latest National
Visitor Survey found that caravan and camp-
ing accommodation in NSW experienced an
11% increase in visitor nights for the year
ended September 2009 compared with the
previous year.

During the latest September year, 13.1 mil-
lion of all visitor nights in NSW were spent in
caravan and camping accommodation. This
reflects an increase of 1.3 million visitor
nights compared with the previous year.

Barry Baillie, Chief Executive of the Caravan
and Camping Industry Association of NSW
(CCIA), said that the value for money, cama-

raderie and quality experiences offered by
caravan and camping holidays is what at-
tracted many Australians to the lifestyle.
The current summer holiday period is un-
derway and most NSW coastal holiday
parks are fully booked with operators pre-
dicting another strong holiday season this
year. Camper trailer and tent accommoda-
tion have been popular choices these holi-
days.

Visit the CCIA website - www.caravan-
camping.com.au — for information on more
than 400 holiday parks across NSW and
great holiday ideas for anyone planning a
caravan or camping adventure.

regi onc¢


http://enews.tourism.nsw.gov.au/link/id/29692614b4d4be692bc2Pefb2c988728c65ea0c0b/page.html
http://enews.tourism.nsw.gov.au/link/id/29692614b4d4be692bc2Pefb2c988728c65ea0c0b/page.html
http://thumbrella.com.au/backpacker-visitor-numbers-fall-by-10000-year-on-year-5879
http://thumbrella.com.au/backpacker-visitor-numbers-fall-by-10000-year-on-year-5879
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2009 vs 2010

2009 was a year which brought not only
natural disasters to our region but was

followed by the impact of adverse publicity

surrounding the storms. As a region we

attempted to mitigate the damage of nega-

tive media from the 31 March downpour
by contacting the news rooms with the

news that Coffs Coast was open for busi-

ness.

What we learnt from the first flash floods
was that we needed to be more prepared
for any other natural disasters. With the
last major storm in 2009 we held a crisis

meeting with which saw a quick response

with Tim Bailey crossing live from Coffs
Harbour spruiking about our 40 stunning

beaches. NBN followed suit by running a

feature on Coffs Coast.

The Demand Building Funds from Tourism
NSW sees Coffs Coast Marketing releas-

ing three TV Commercials that sell the
experience of the Coffs Coast. This cam-

paign is supported with a strong web pres-

ence and using social media to promote

the region.

What will 2010 bring? As we see an immi-
nent increase in interest rates and the
continuing effect of the Global Economic
Crisis there is no doubt that it's going to
be a year with many challenges.

As region we are competing with other
destinations when we market Coffs
Coast, some of these regions have far
greater marketing budgets than we do.
Collaborative marketing creates the op-
portunity to pool resources to ensure that
when we purchase space we are doing
so with a few businesses, that way we will
be able to create more “noise” than the
individual business advertising their prod-
uct alone.

Any campaign purchased should be
measured to determine the effectiveness
and ROI. This is how we determine
whether what we are doing works.

NO LEAVE
NO LIVE

As part of its No Leave,
No Life initiative, Tour-
ism Australia is urging
Australians to make
taking a holiday one of
their New Year’s resolu-
tions. Australians
should take a break in
order to rejuvenate and
spend quality time with
friends and family in the
new decade says Tour-
ism Australia in urging
Australians to access
their annual leave.

Summary i Tourism Forecasting
Committee: Forecast for 2010

On December 30, the Tourism Forecast-
ing Committee released its forecast for
inbound, domestic, and outbound tourism
for both the short and long term. The key
figures from this report (which is available
at: http://home.iprimus.com.au/stsm/
TEC 2009 Issue 2.pdf) are detailed be-
low. The outlook for 2010 is cautiously
optimistic, with improvements forecast
across all key segments: inbound travel
up 4.3 per cent, outbound travel up 4.1
per cent and domestic visitor nights up
2.3 per cent.

Key Forecasts for 2010:

' Inbound tourist arrivals to increase by
4.3 per cent to 5.8 million

I Domestic visitor nights up 2.3 per
cent

I Outbound Australian tourism depar-
tures to increase by 4.1 per cent

I The economic value of domestic tour-
ism up 3 per cent to $65.3 billion

T International visitor consumption to

rise by 3.1 per cent to $26.3 billion

' Real tourism consumption to in-
crease by 3 per cent to $91.6 billion

I Outbound travel to increase by 4.1
per cent, which equates to growth of
258,000 departures.

Key Forecasts Post 2010:

I Inbound tourist arrivals to increase by
4.9 per cent in 2011 and 4.7 per cent in
2012, increasing at an average annual
rate of 3.5 per cent between 2008-18

I Domestic visitor nights to rise by 1.0
per cent in 2010, but will decrease at an
annual average rate of 0.1 per cent be-
tween 2007-17

I Total tourism consumption to in-
crease at an compound annual growth
rate of 1.3 per cent between 2008-18
reaching at an estimated $105 billion in
2018 in real terms.

Japanese
travellers set
to
move in 2010

Countries all around the
world have seen a
dramatic drop in Japanese
travellers in 2009, as
many opted to stay at
home during turbulent
times, but if early statistics
are correct the Japanese
are ready to travel once
more. In an online poll of
major wholesalers
catering to Japanese
travellers Japan-based
travel trade publication
Travel Journal
International found that
outbound travel from
Japan is set to spike early
this year.

Bookings for travel with
wholesalers in February
2010 jumped an average
of 32% when compared to
a year earlier, says the
report, with particular
wholesalers experiencing
even higher levels of
interest.



http://home.iprimus.com.au/stsm/TFC_2009_Issue_2.pdf
http://home.iprimus.com.au/stsm/TFC_2009_Issue_2.pdf
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VISITOR INFORMATION NEWS BY BRIAN

A very Happy New Year from us all at
the Visitors Information Centre.

Reading we have had the driest Janu-

ary since anyone can remember (or
just about) probably explains why our
numbers to the centre are down very

close to 10% over the same period for

January 2009.

We tend to find when the weather is
nice and fine more visitors are able to
find their own entertainment, whereas
wet weather has them visiting us for
different ideas on what to see and do.

Interestingly and pleasingly we have
sold more accommodation through
BookEasy for the comparable dates.

However our casual merchandise sales

through the centre suggest visitors

have kept a fairly tight rein on their dis-
cretionary spending and this has been

confirmed to me by several other

sources.

From February on we will have a
very different market segment visit-
ing the Coffs Coast.

They generally avoid the school
holidays knowing outside those
times accommodation will be easier
to obtain and cheaper. They will be
looking for ‘deals”.

Last week two Coffs Coast proper-
ties attended the Newcastle Holiday
and Travel Show and reported mod-
erate interest. They noted with inter-
est that the one day event gener-
ated a $1million plus turnover for
the travel company promoting the
event, much of that was booking
overseas deals. As such deals
abound at the moment we will con-
tinue to face challenges in getting

BOWERS

people to travel domesti-
cally. However we continue
to meet the challenge with a
pending regional campaign
and Coffs Coast will have a
stand at the back to back
Wagga Wagga/Albury
shows in mid February.
Should any operator wish to
have their brochures pro-
moted at the show please
let me know. Participation is
$100 per show or $80 if you
take both.

We look forward to working
with you during 2010, if any
operator feels like a
BookEasy refresher just
give Sheryl or Mandy a call
on 6648 4993 and they will
organise a one on one ses-
sion at no cost.

COFFS

Coffs Coast Marketing launches a

$300K campaign for the region which
includes both a TVC, on-line and Di-
rect Mail campaign targeting families.

The online campaign invites individu-
als to find out what they will discover
on the Coffs Coast

The bulk of the money put forward
comes from State Government flood-
recovery funding which was to be
used solely for promotion to assist in
reinvigorating travel to the region in
the wake of the disastrous weather

/rhbmo
(Corté

COAST MARKETING

events of 2009.

In addition to State Government
money, the $300,000 campaign is
also being funded partly through
the Coffs Coast Marketing budget,
partly through Tourism NSW Pro-
motions Fund and partly through
the three Coffs Coast councils —
Coffs Harbour, Bellingen and Nam-
bucca.

The first emails have already gone
out and television advertisements
have already been screened across
NSW outside the Coffs Coast, in-

COFFs COAST

cluding on the new Channel
Nine digital channel GO!

The website is
www.discovercoffscoast.com.a
u and is now live with many
special offers up for grabs.

To view the TV commercial go
to:

Www.youtube.com/
discovercoffscoast

The ads are numbered so they
are best played in numeric or-
der.

These adverts fit with Tourism
NSW'’s research on what deci-
sion makers find appealing.
The adverts focus on the per-
sonal experience, time with
family, time alone and general
leisure activities that the con-
sumer can relate to.



http://www.discovercoffscoast.com.au
http://www.discovercoffscoast.com.au
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2010 EASTERN UNIVERSITY GAMES

Coffs Harbour has been selected to host the 2010 Eastern Uni-
versity Games (EUG), to be held from 4-7 July, is run by Aus-
tralian University Sport, the peak body for university sport in
Australia.

Basketball, Football, Handball, Hockey, Lawn Bowls, Netball,
Rugby Union 7s, Tenpin Bowling, Tennis (singles), Touch, Ulti-
mate Frisbee, Volleyball and Water Polo events will be held,

attracting 1,500 competitors.

The partner university is Southern Cross University (SCU).
Other partners are Coffs Harbour City Council, the Australian
Sports Commission and Powerade.

Most competitors will be from NSW universities as the 2010

EUG is held concurrently with two other regional events, the

Northern University Games in Toowoomba, Queensland,
and the Southern University Games in Bendigo, Victoria.
The event also engages the community by providing a
number of volunteer roles that give volunteers great ex-
perience in various roles of event management such as
transport, logistics, operations, media, special events and

sports management to name but a few.

As well as the sporting action on the field, the event hosts
a social program each evening, which allows participants
to socialise in a safe environment. The event provides

significant economic benefits to the host city, in particular
for local sporting clubs, caterers, accommodation provid-

ers, restaurants and transport providers.

BONDI RESCUE FILMED IN COFFS

.One of Australia's highest rating television shows filmed
in Coffs Harbour this summer and will go to air shortly.
Waverley Council, which runs the lifeguard service at
Sydney's Bondi Beach, sent one of its trainee lifeguards
to Coffs Harbour in exchange for Coffs Harbour City

Council’s newest trainees, Temika Wright.

Trent Maxwell, known as Maxy, patrolled Coffs Coast
beaches for two weeks. They were both filmed by cam-
era crews to see how they handle the different scenarios
they face. Temika will get her first shift on the busiest
beach in Australia this Saturday while Maxy will arrive in
Coffs Harbour on Tuesday 19 January and spend a fort-
night learning more about the Coffs Coast and also

about lifesaving in regional areas.

Council's Lifeguard Coordinator Greg Hackfath said that

there would be different challenges for both Temika and

Maxy to face. "Temika is going to be on the busiest
beach in Australia and have to deal with a more multi-
cultural environment where different ways of commu-
nicating will be needed," he said.

"While Maxy will have to learn what it is like to try and
carry out rescue operations with limited resources and
where he might have to run for 800 metres before he

even gets into the water."

Bondi Rescue was a ratings winner for Channel Ten
last year with about 1.2 million viewers an episode.
Producers of the show hope that footage of the Coffs
Coast and its lifeguards will be featured in Season

Five which goes to air from February on Channel 10.
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Scotts Head
Holiday Park-
Dog Friendly

Scotts Head Holiday Park is
thrilled to announce that it
will become a Dog Friendly
Holiday Park from the 1%
February 2010 so that all of
the family members can
now enjoy a memorable
beachside getaway.

Scotts Head Holiday Park is
historically a family friendly
destination, appealing to
those who prefer the
secluded village type
atmosphere and charisma
that the laid back local
surfing community provides.
Scotts Head is now under
the management of North
Coast Holiday Parks.

Although Scotts Head is
small in size and quaint by
nature, there are a number
of activities and events held
throughout the year that
keep the local economy
thriving and visitors
returning annually. Surfing
is prominent in the area,
with perfect crystal clear
waters and protected
beaches which cater for
almost any wind and
weather conditions. Surf
schools, tennis courts,
bowls and bush walking are
within an immediate vicinity
to the Holiday Park along
with the facilities and
services of the village
centre a short 2 minute walk
from the park.
The Loggerheads Surfing
Classic held in August is an
annual surfing event that
entices competitors and
visitors from as far South as
Victoria and Queensland in
the North.

The introduction of dogs to

Scotts Head Holiday Park
now brings the NCHP’s
group dog friendly total to
five parks with Ferry
Reserve, Corindi Beach,
Moonee Beach and North
Beach also permitting dogs.
*Conditions apply

NEW MEMBERS

BOARDWALK CAFE in URUNGA

This well established restaurant is open
for breakfast and lunch. At boardwalk
Café Brian and Daniel pride themselves
on their outstanding coffee.

Take a stroll on Urunga’s unspoilt

beaches or a trip on the river. Enjoy the
beautiful local scenery and World Heri-
tage rainforest hinterlands and then re-
lax on boardwalk whilst enjoying lunch.

Having recently expanded Boardwalk
Café is a must when visiting Urunga.

Located at 4 Urunga Beach Plaza,
Bowra Street, Urunga.
Call 6655 6844

TRADEWINDS BOUTQUE BED & BREAKFAST

With a combination of East meets West,
Old World charm and modern facilities,
Tradewinds Boutique B&B has a unique,
exotic style.

The atmosphere is serenely elegant,
with furnishings and antiques that com-
plement the nostalgic appeal of the prop-
erty. Take a swim in the pool, soak in the
spa, read a book in the Library or catch
up on the latest DVDs in the Media
Room. Play chess on the verandah, laze
on the swing, take time out in the Ga-
zebo or meditate by the flames in the fire
place.

Feeling more energetic? Take a short
stroll to the Coffs Harbour Golf Club

where you can play 27 holes on their pic-
turesque course. Continue your walk to the
CBD and indulge in some retail therapy.
Whatever you choose to do, you will enjoy
the relaxed ambience, friendly service and
warmth that is Tradewinds Boutique Bed &
Breakfast.

To maintain a calm, peaceful environment
Tradewinds Boutique B&B is strictly adults
only. Pampered pets may be considered.
To book contact Su or David Fuller on
6651 3336

located at 15 Robert Garrett Street, Coffs
Harbour

www.tradewindsbedandbreakfast.com.au
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Lillipilli Art and Craft Exhibition

THE 2010 Coffs Harbour Lillipilli Art &
Craft Exhibition will be celebrating its
25th anniversary when it opens at Coffs
Harbour Showground’s Norm Jordan
Pavilion on April 9.

It is expected art and craft people from
far and wide will vie for the $13,000 in
prize money to be won for 23 catego-
ries.

All works must have been completed
within the last 12 months and each art-
ist or craft worker can enter as many
categories as they like, with a limit of
one entry per category.

In recent years, almost 500 entries
have been received making the Coffs
Harbour Lillipilli Art & Craft Exhibition
one of the biggest of its kind from Syd-
ney to Brisbane.

It contains a special Youth Section for

emerging artists, and an Other Art
Form section for those weird, wild and
wacky works which artists frequently
produce but cannot adequately de-
scribe.

Entry forms are available at most art
houses and galleries throughout the
Mid North Coast, or they can be ob-
tained by calling the Woolgoolga Art
Gallery on 6654 1054, or Marion Smart
on 6649 1089.

Entries close on Friday, February 26.
Given that there are many, many ex-
traordinary artists living and working in
this region, it is to be hoped they will all
join in the 25th anniversary celebrations
and make this the best Coffs Harbour
Lillipilli Art & Craft Exhibition yet.

PET PORPOISE POOL

The PPP have advised that they will no longer be showing the 4pm Marine Magic Show now

that the holiday season is coming to an end?

They are still showing the 10am and 1pm shows daily and the Pet Porpoise Pool closes its

doors once again at 4pm.

COFFS COAST TO PLAY HOST TO TWO
PREMIER SHORT FILM EVENTS IN 2010

The Janison Short Sharp Film Festival is
launching the 2010 festival season at 11am
on Tuesday 2™ February at the Jetty Me-
morial Theatre, 337 Harbour Drive, Coffs
Harbour.

The 2010 festival has expanded into two
events: “The Sharpies” and “The Young
Guns”. Saturday July 3™ 2010 is dedicated
to “The Sharpies”. This event is for film
makers 18+ with a best of the rest program
screening in the afternoon and the finalist
screening and awards from 7pm. Then
Sunday July 4" 2010 “The Young Guns”
will have the chance to display their talents
in the categories of Primary School age,
Junior High age (Years 7- 10) and Senior
High age (Years 11 & 12).

SUBMISSION DEADLINE: 5pm, 3
May 2010, for all entries with prizes now

in excess of $6,000, including a $2,000
cash first prize for "The Sharpies", winning
film makers have been able to use their
cash to go on to produce new films and
advance their film careers. The call for
entries closing date is fast approaching.
Entries must include the 2010 signature
item — a balloon, either verbally or visually.
The signature item can be placed any-
where in the film including the opening
titles and credits. Entries can be accepted
anytime from now until May 3™ 2010.

The festival is the Coffs Coast’s premier
competition for short film makers and aims
to develop a screen culture and provide a
creative stepping stone for film makers
within the NSW Mid North Coast region.




Commercialisation
Australian
Grants Program

The Government an-
nounced a $196 million
program which is designed
to assist researchers, inno-
vative firms and entrepre-
neurs to turn an idea into a
successful venture.

The grants are available for:

9 Skills and knowledge
support to help build the
skills, knowledge and con-
nections required to com-
mercialise new ideas. This
includes

O Up to $50,000 to pay
for specialist advice and
services

O Up to $200,000 over
two years to assist with the
recruitment of experienced
executives

O  Proof of concept grants
of $50,000 to $250,000 to
test the commercial viability
of a new product, process or
service.

O Early Stage Commer-
cialisation repayable grants
of $250,000 to $2 million to
develop a new product,
process or service to the
stage where it can be taken
to market.

If you are interested in find-
ing out more information
about these grants visit

www.commercialisationaustr
alia.gov.au or call 13 22 56.
WHK advisers are always
available to assist you with
grant applications.

$1IM US DOLLAR JOINT CAMPAIGN

Qantas Airways, Qantas Vacations and Tourism NSW announced a major $1 mil-
lion joint marketing campaign to encourage people from the United States to visit
Sydney and regional NSW in 2010.

Minister for Tourism Jodi McKay said that the campaign offered US visitors round-
trip economy fares starting at just USD$798 from Los Angeles and San Francisco
and USD$998 from New York. “As part of the deal, we're also working with Qantas
Vacations to promote USD$999 packages from LA and San Francisco inclusive of
economy flights and three nights deluxe hotel accommodation. For just USD$99
more per person, travellers can upgrade to 5-star accommodation,” Ms McKay said.

The campaign was launched as partofthe G6 DAY dvehtd. G6 Day USA:
Australia Week ran from 9 to 22 January this year. It provided an excellent opportu-
nity to promote Sydney and NSW as a great place to visit, do business, work and
live. Tourism NSW and Qantas Vacations are also working with celebrity chef Neil
Perry this week to promote Sydney’s exceptional dining experiences. “Neil is play-
ing an importantroleinG6 DAY Hy ShAdwcasing Sydney’s global appeal as a
superb dining destination and promoting the excellent fresh produce and great

wines available in NSW,” Ms McKay said

EASTER SEAT SALE NOW ON

One way from:

Coffs Harbour to Sydney or v.v. $ 69.00
Seats on sale now until Wednesday 10th February 2010 unless sold out prior.

Seat Sale is valid for travel from :
27 March 2010 to 09 May 2010

Hurry Seats are limited.

Price is based on payment by BPAY at gantas.com and must be purchased 7 days before
departure (when booking a flight a week or more from departure) or Debit MasterCard
(when booking a flight within a week).

Prices may fluctuate due to changes in surcharges, fees and taxes. Travel is one way in
Economy. Credit card payments attract a fee of A$7.70 per booking .

A fee of $30.00 per passenger applies for bookings made via Qantas Telephone Sales, Qan-
tas Travel outlets and Qantas Airport locations. Travel agents may also charge fees. Airfares
are non-refundable. Some changes permitted at a charge. Limited availability. Other condi-
tions apply - see qantas.com for details or your local Travel Agent.

PARK BEACH

W\ CGANTASLINK

wh e


http://www.commercialisationaustralia.gov.au
http://www.commercialisationaustralia.gov.au

